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Appendix A—Questions, Answers, and Motivation

Values - What's important to you about...?
Answer: power words and phrases

Toward-Away - Why is that important?

Toward Away
Answer: get/have not lose, wouldn't
Motivation| achieve goal avoid consequenges

Internal-External -
How do you know you've done a good job?

Internal External
Answer: | just know. People tell me.
Motivation] You might considgr  Experts say...

Options-Procedures -
Why did you choose your current job?

Options Procedures
Answer: short phrases tells a story
Motivation| choice step-by-step

freedom process

Response to Change - What's the relationship between
your job this year and last year?

Sameness | Progress | Difference
Answer: same improved  new
similar enhanced| different
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Passive-Active -
Tell me about the best job you ever had.

Passive Active
Answer: People told mg | just get things dgne
what to do
Motivation| Haven't you Just do it!
waited long Go for it!
enough

Convincer strategy - How do you know if someone is
good at their job? How many times do you need to
(see, hear, read, do) to become convinced?

Answer: see, hear, read, do
once, number of times, over time,
every time

If you find even better words or phrases to motivate

each of these styles, email them to: info@gimacros.com or
mail to: KnowWare International, Inc. dba Lifestar 2696

S. Colorado Blvd., Suite 555, Denver, CO 80222
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Ever Wish You Had A Magic Wand
That Could Motivate Everyone?

i TheHow to Motivate Everyonadeo will
| guide you through the five styles of mental
- motivation. You'll learn how to detect and
use them to get people moving toward
useful outcomes without alienating any-
one. Thousands of people are using these
new and improved communication tools,
= andonly you can decide if they are right for
you. The five motivation styles include:
Achievers—Problem Solvers: Achieverstendto setgoals,
movetoward them, and achieve them. Problem solvers
moveaway from possible difficulties and consequences.
Leaders—Followers: Leaders gather information and de-
cide forthemselves. Followers tend to ask other people for
direction on which way to go.
Innovators—Processors: Innovators likeehoicesandal-
ternativesProcessors like to make thirmgght by follow-
ing and finishingorocedures
Doers—Thinkers: Doers like tqust do it.Thinkers like to
reflectabout things before doing them.
Evolutionaries—Revolutionaries: Fundamentalists like
things the sameevolutionaries like things to gbttter.
Revolutionaries likemewanddifferent.
This 40-minute content-packed video comes with a 24-
page booklet about each of the motivation styles. It
contains specific questions and irresistible language for
influencing and motivating each of the five styles.

&
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What Makes People Tick?

ol

& With the Motivation Profile™ you will
. I"r_._' begin to discover how to use your personal:
i }n,,j * motivation style-toward-away, internal-
Lﬂ external, options-procedures, passive-ac-
L2 tive, sameness-progress-difference.
« communication style—visual, auditory, or kinesthetic.
Do you prefer to see, hear, or feel?
* core values—people, places, information, activities, or
things. What you value determines your motivation.
* time orientation—Where do you spend your time: in

the past, designing the future, or enjoying the present?
Resolve Communication Conflicts Easily

Your clients want to communicate more effectively
with their families, friends, and co-workers. They know
they have difficulties, but they don't know why! The
Profile can help.

With this profile, you can understand how to:

» motivate everyone without spending a lot of money

* create learning organizations by exploring personal
and shared vision, mental models, team learning.

* increase innovation by engaging dreamers, real-
Ists, and critics

* reduce conflict in teams and couples

» profile and hire top performers for every job

Test drive the profile at www.quantum-i.com/
profile.cgi or the complete profile is available
online atwww.motivationprofile.com
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J ay Arthur is a transforma-

tional speaker and resultant that works
with people who want to master the
mysteries of the mind and companies
that want jungle medicine for the cor-
porate soul. A self-described "corpo-
rate shaman," he is a Certified Master
and Health practitioner of NLP and an Inkan shaman.
Jay uses the profile with clients to accelerate their
corporate evolution, create breakthroughs in communi-
cation, and create quantum improvements in speed,
quality, and cost. To find out how to book Jay for
keynotes, seminars and workshops on How To Motivate
Everyonecall Jay at (888) 468-1537.

Here's what people are saying alddutv To Motivate
Everyone seminars:
» The material was excellent. | am definitely going to
use this stuff!
* Very helpful. | appreciated the opportunity to prac-
tice techniques. Good examples.
* This was a fun and informative session. Thanks for
the insight.
 Enjoyed the lighthearted nature of this session. The
information will take some practice, but I'm confi-
dent | can apply it.
« Jay is interactive, informative, and entertaining. My
attention did not wander once.
« Jay was an excellent and non-judgemental presenter.
* Highly recommend him for future conferences.

&
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LifeStar Publishing
2696 S. Colorado Blvd., #555
Denver, CO 80222
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Yes! | want to
Motivate Everyone!

Please send the following:

Qty S&H  Price
Motivate Everyone! Video #160 | $7 |$59.95
Motivate Everyone Book (#170) | $5 [$21.95

Profile Guidebook (#104) $9 [$39.95

Motivation Profile (#100) $5 | $9.95
Total + S&H (Intl 5X higher)

To Order, Call, Mail, or FAX your order to
LifeStar, 2696 S. Colorado Blvd., #555 Denver, CO 80222
(888) 468-1536 (FAX) (888) 468-1535 (phone)

Please type or print clearly
Your name:

Company:
Address: Apt/Ste.
P.O. Box:

City, ST, Zip
Phone: ( ) -

VISA/MC

Exp. [
Signature:

60 Day Money-back guarantee



